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Sciences
SECTORIFE SCIENCES

SUBSECTORHARMACEUTICAIOPHARMACEUTICAL
OCCUPATIONBALES & MARKETING
REFERENCE LBS/Q0405

ALIGNED TAOICQG2004/NIL

Associate Brand Manages responsible for assisting Brand Manager in monitorit
market trends and help undertake advertising and marketing activities to ens
that right message is delivered for the organizatios pr oduct s

Brief Job Description Associate Brand Manager rigsponsible for enabling the
creation ofa lastng impression among consumers to imprqueduct sales and
market shareThey are responsible fassisting if or mul at i ng 4+t
term strategy and developing and executing marketing plans.

Persona Attributes: The individualshould possesteam skills, strategic thinking
skills, analytical and problem solving skills, communication skills (written and o
creativity. He/ she should be resudtiented.
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Quialifications Pack Code LFS/Q0405

Job Role Associate Brand ManageyLife Sciences

Last reviewed on 01/08/16

CreditsNSQF) TBD

Life Sciences

Pharmaceuticabnd
Bio Pharmaceutical

Occupation Sales & Marketing 01/08/19

NSQC Clearance on 20/07/2015

Job Role Associate Brand Manageriife Sciences

Responsible for enabling the creation of a lasting impressio
among consumers to improve product sales and market shi;
assistingif or mul at i ng -termetrategy and d’
developing and executing marketing plans.

NS level 5

Subsector

Role Description

B.Pharma/ Graduatspecifically in marketing, advertising or

Minimum Educational Qualifications . .
Q businesgelated subject

MBA / Master s  d especifecaly irpharma,marketing,

Maximum Educational Qualifications o . X
Q advertising or a business related subject

Training

(Suggested but not mandatory) On the job training

Minimum Job Entry Age 20 Years

Experience 0-2years For MBA / Master s  d Bogrioeexperience
required
Compulsory

1. LFS/N0O414:Assist in buildingand executinginnovative
marketing strategies

Applicable NationaDccupational 2. LFS/NO415Sup_po.rt narketresearch .

Standards KOS) 3. LFS/N0O416Assist in development of internal and externg

communication

Optional:
N.A.
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Performance Criteria As described in the relevaMOS units
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Qualifications Pack For Associate Brand Manager
— Life Sciences
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Description

Core Skills or Generic Skills are a group of skills that are key to learn
and working in today's world. These skills are typically needed in any|
work environment. In the context of thiROS, these include
communication related skills that are applicabdemost job roles.

Description

Description gives a short summary of the unit content. This would be
helpful to anyone searching on a database to verify that this is the
appropriateNOS they are looking for.

Function

Function is an activity necessary for achieving the key purpose of the
sector, occupation, or area of work, which can be carried out by a pe
or a group of persons. Functions are identified through functional
analysis and form the basis NOS.

Job roé

Job role defines a unique set of functions that together form a unique
employment opportunity in an orgasation.

Knowledge and
Understanding

Knowledge and Understanding are statements which together specify
technical, generic, professional antjankational specific knowledge
that an individual needs in order to perform to the required standard.

National Occupational
Standards (NOS)

NOS are Occupational Standards which apply uniquely in the Indian
context.

Occupation

Occupation is a set ¢db roles, which perform similar/related set of
functions in an industry.

Organisational Context

Organisational Context includes the way the orgatidn is structured
and how it operates, including the extent of operative knowledge
managers have dheir relevant areas of responsibility.

Performance Criteria

Performance Criteria are statements that together specify the standa
of performance required when carrying out a task.

Qualifications Pack(QP

Qualifications Pack comprises the seN@IS together with the
educational, training and other criteria required to perform a job rofe.
Qualifications Pack is assigned a unigue qualification pack code.

Qualifications Pack
Code

Qualifications Pack Code is a unique reference code that identifies a
gualifications pack.

Scope Scope is the set of statements specifying the range of variables that {
individual may have to deal with in carrying out the function which ha
a critical impact on the quality of performance required.

Sector Sector is @onglomeration of different business operations having sim

businesses and interests. It may also be defined as a distinct subset
economy whose components share similar characteristics and interej
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SubSector Subsector is derived from a ftlrer breakdown based on the
characteristics and interests of its components.
Subfunctions Subfunctions are sufactivities essential téulfil the achieving the

objectives of the function.

Technical Knowledge

Technical Knowledge is tispecific knowledge needed to accomplish
specific designated responsibilities.

Unit Code Unit Code is a unique identifier for &§0S unit, visich can be denoted
witha nN' *.
Unit Title Unit Title gives a clear overall statement about whatitheumbent

Keywords /Terms Description

should be able to do.

NOS National Occupational Standard(s)
NSQF National SkilQualifications Framework
NCG2004 NationalClassification of Occupatio204
(OX) Occupational Standard(s)

QP Qualifications Pack

KOL Key Opinion Leaders

B2B Business to Business

B2C Business to Consumer

ROI Return on Investment

5| Page
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LFS/NO414 : gsist in buildingand executingnnovative marketing strategie

Natil onal Oc
St andar d

Overview

ThisOccupational Standard describes the knowledge, understangdand skills
required for an AssociateBrand Manager irassising to build innovative
marketing strategies

6| Page
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LFS/N0414 : gsist in buildingand executingnnovative marketing strategis

LFS/N0414

Unit Title Assist in buildingand executingnnovative marketing strategies
(Task)

Description This NOS is aboutrale of an Associate Brand Managerinfentifying business needs ar
assisting ircreative brand developmenteveloping new product ideas on the basis of
market research, consumer insights, and business imperatives.

Scope The unit covers the following:

91 BrandDevelopment

9 Product Launch

Performance Criteria (PC) w.r.t. the Scope

Element Performance Criteria

Brand Development| To be competent, the user/individual on the job must be able to:

PC1. assist in developmerand implementatiorof the brand goals andbjectives in ling
with the brand strategy
PC2. assist in developing concepts and final communication content
PC3. support customer engagement initiatives
PC4. assist in developing and executing annual marketing plans for the brand
PC5. ideate and help execute promotionadlampaigns to deliver on the busine
objectives for the brand
PC6. assist in enhancing brand equity thus improving market share
PC7. enhancethe existing brand communication ksuggestingstyle, communication
channelsand content
PC8. ensure that the key branding elements are deliverecebghof the channels, suc
as, mediapackaging, etc.
PC9. assist in innovative product and packaging development
PC10. assist in implementingmarketing strategiesfor customer awareness an
engagementt point of sale, trade channels and ambient media campaigns ag
business needsncluding through social media
PC11. liaisonwith art designers, copywriters, media buyers and printers for generatig
new product names
PC12. assist in developing clear and compelling braetling stories
PCl3.assi st in effective creation of t
studies, research, testimonials, marketing collateral, etc.
PC14.assist in development of advertising briefs as required for spe
products/categories
PC15. assist tle external and internal agencies/vendors involved in the execution of
brand communications campaign
PC16. assist in development of the brand goals and objectives in line with the b
strategy

7| Page
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LFS/NO414 : gsist in buildingand executingnnovative marketing strategie

PC17. obtain the necessary inputs from the sales team as weatuatomers for branding
purpose

PC18. provide needed inputsand incentivesto the sales force for marketing strateg
execution

PC19. assist in training the sales force on the brand

Product Launch

Knowledge and Understanding (K)

A. Organisational
Context
(Knowledge of
the Company
Organisation and
its processes)

PC20. ensurethat the right messages about the products and servigeglalivered in the
right way to theright media at the right time

PC21. participate in road, trade shows and conferencéoth doctorconferences anc
industry conferences)

PC22.implement the brand planning process

PC23. actively participate in production of adverts, newspap@&and magazine
advertisements, direct mail packs, email campaigns, exhibition stands

PC24. coordinate the launch program to external customers as well as employees

PC25. interact with multiple stakeholdersvho are involved in the product strategy
different stages

The user/individual on the job needs to know and understand:
KAl.organi zation’s range of produc
KA2. key markets targeted by the organization

KA3. customertarget groups of the organization

KA4. policies for compliance aefined by the medico marketing team
KASL. overview about Life Sciences Industry in Indian and Global Context

B. Technical
Knowledge

8| Page

The user/individual on the job needs to know and understand:

KB1. the differentpharmaceutical produstin the market and awareness of tt
overall healthcare sector

KB2. brand management and brand building skills

KB3. concepts oimarketing in a B2B and B2C environment

KB4. best practices of brand marketing

KB5. digital marketing

KB6. how to use Microsoft ¥cel, PowerPoint, survey softwareand other ERF
systems

KB7. how to recognize, embrace and exploit emerging technolog
/opportunities to gaina competitive marketing advantage

KB8. financial concepts including net present value, ROI, etc.

KB9. applicableRegulations and Ethical Practices (MCI Code of Conduct/
MP Guidelines/ MRTP Act/ CDSCO/ NPPA)

KB10CGHS (Central Government Health Scheme) to understastbmers
buying behaviour

KB1l1lrole of various stakeholders involved like CFA, Distributor, Stoc
Liasoning Agents

KB12relevant nedicalterminologyto understand the business language

KB13familiarizing with medical specialties and their common diseases

KB14 high levelunderstanding of drug administration and metabolism

KB15different types of formulations and dosage forms
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LFS/NO414 : gsist in buildingand executingnnovative marketing strategie
KB16 Relevanceand importanceof pharcovigilance activities
KB17 product lifecycleand marketing strategies at each stage

SIUIEES)
A. Core Skills/ Writing skills
Generic Skills

The user/ individual on the job needs to know and understand how to:

SAL. record and communicate details of warkquirements/deliveryto appropriate
people using written/typed report or computer based record/electronic mail

SA2. maintain proper and concise records as per given format

SA3. write reports and create presentations

SA4. make entries in CRM and relevant ERP systems

Reading skills

The user/individual on the job needs to know andBhderstand how to:

SAb. read important documentseports, graphs, chartand procedures accurately
SAG6. read the guidelines and interpret them correctly

Oral Communication (Listening and Speaking skills)

The user/individual on the job needs to know and understand how to:

SA7. communicatewith other teamsincluding medical sales representatives, bra
managers, market research team, line managers etc.

SA8. communicate effectively within the team

SA9. deliver presentations

SAl0maintain confidentiality of information

B. Professional Critical Thinking
Skills

Theuser/individual on the job needs to know and understand how to:

SB1. apply balanced judgement to different situations
SB2. provide sound, constructive, objective opinion
Analytical Thinking

The user/individual on the job needs to know and understand how to:

SB3. identify, define angpursue new ideas

SB4. suggest improvement§f any) in current ways of working
SB5. analyse data and information to interpret and identify trends
SB6. pay attention to detail

Plan and Organize

9| Page



NOS

°/% N-S-D-C
National
Skill Development
Corporation
National Occupational Standards GOVERNMENT OF INDIA

MINISTRY OF SKILL DEVELOPMENT Transforming the skill landscape
& ENTREPRENEURSHIP

LFS/NO414 : gsist in buildingand executingnnovative marketing strategie
The user/individual on the job needs to know and understand how to:

SB7. plan and organize assigned work in order to achieve specified targets and
deadlines

SB8. effectivelyinteract with the various stakeholders to complete assigned tasks

Decision Making

The user/individual on the job needs to know and understand how to:

SB9. evaluate multiple options on defined, objective parameters
Customer Centricity

The user/individual on the job needs to know and understand how to:

SB10align decisiormaking withcustomer needs é@

Problem Solving
NA
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LFS/N0414 : gsist in buildingand executingnnovative marketing strategis
NOS Version Control
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NOS Code LFS/N0414

Credits(NSQF) TBD 1.0

Sector Life Sciences 15/12/14

Subsector Pharmaceut!caland Bio Last reviewed on 01/08/16
Pharmaceutical

Occupation Sales andVarketing Next review date 01/08/19

L/
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LFS/NO415 : Support markeg¢search

Natil onal Oc
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Overview
¢ KA& hOOdzLI A2 2y I f {dFyRFNR RS&ONAROGSA
NEBIljdRNFRLaA20AF 1S . N @ZRLIANYAVINYI N] SG NB:

12| Page



*/% N-S-D-C
National
Skill Development
Corporation
GOVERNMENT OF INDIA

National Occupational Standards MINISTRY OF SKILL DEVELOPMENT Transforming the skill landscape
& ENTREPRENEURSHIP

LFS/N0415 : Support marke¢search

Unit Code LFS/NO415

UnnTMe
(Task) Support nmarket research

Description This NOS is aboutrale of Associate Brand Managir assistng collection ofll the
facts and figures on the product and the competitors in the mavkiéh the track of
best marketpractices

Scope The unit covers the following:
1 MarketResearch

Performance Criteria (PC) w.r.t. the Scope

Element Performance Criteria

To be competent, the user/individual on the job must be able to:

Market Research

PC1. identify and analys&nowledge gapgrevalent in the market

PC2. analysesales figures, market conditions and competitor performances

PC3. study the market trends

PC4. assist in identification of potential areas and product lines to inves
including sharing feedback on unmet needs identified during interacti

PCS5. assist in conductingrice analysis

PC6. assist in monitoring product distribution and consumer reactions thro
focus groups

PC7. undertake field work for better market understanding and assess
effectiveness of marketing strategies

PC8. liaison with internal market research function external market researct

agencies
Knowledge and Understanding (K)
B. Organisational The user/ individual on the job needs to know and understand :
Context
(Knowledge of the | KAL. or gani z at i o procedurgsdolr dorductng researcth across sour
Company stakeholders and markets/geographies
Organisationand | KA2. or gani zation’ s existing knowl edgé¢
its processes) information

KA3. standard data collection and analysis tools, template and software
available/used in th@rganization

KAd.or gani zation’s subscription to d:a

KA5. thec o mp aemtye'p®duct range and market

13| Page
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LFS/NO415 : Support markeg¢search
B. Technical The user/ individual on the job needs to know and understand:
Knowledge

KB1. various data collection, data interpretation and analyshniques

KB2. structured presentation/depiction of data analysis results

KB3. techniques for data validation and cleaning

KB4. use ofMicrosoftoffice or other professional software for data analysis and
reporting/presentation

A. Core Skills/ Writing skills
Generic Skills

The user/ individual on the job needs to know and understand how to:

SAL. write reports (online and offline) based @malysed data ensuring attention to
detail

Reading and Understanding Skills

The user/individual on the jolmeeds to know and understand how to:

SA2read and interpret raw data, images, graphs, diagrams, procedangsnarket
trends

Oral Communication (Listening and Speaking skills)

The user/individual on the job needs to know and understand how to:

SA3. listen effectively
SA4. verbally communicate information in an accurate and concise manner
SA5. effectively communicate data and findings

B. Professional Customer Centricity
Skills

The user/individual on the job needs to know and understand how to:

SB1. align work objectives and outcomes to address customer expectations
Analytical Thinking

The user/individual on the job needs to know and understand how to:

SB2. analyse data and information to present trends
SB3. pay attention to detail

Plan andOrganize
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LFS/N0415 : Support marke¢search
The user/individual on the job needs to know and understand how to:

SB4. plan and organize assigned work in order to achieve specified targets and
deadlines

SB5. meet the desired work specifications

SB6. effectivelyinteract with the various stakeholders to completesigned tasks

Critical Thinking

NA

Problem Solving

NA

Decision Making

NA
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NOS Version Control

NOS Code LFS/N0415

Credits(NSQF) TBD Version number 1.0

Sector Life Sciences Drafted on 15/12/14

Subsector Pharmaceut!cahnd Bio Last reviewed on 01/08/16

Pharmaceutical
Occupation Sales andMarketing Next review date 01/08/19
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LFS/N0416 Assist in development of internal and external communication
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LFS/N0416 Assist in development of internal and external communication

Unit Title Assist in development of internal and external communication
(Task)

Description This NO&nit is abouta role ofan Associate Brand Managgr assisting to creata
collaborativerelationship with the relevant globatakeholders andiaising with advertising
/ media / PR agencies to prepare detailed marketing communication

Scope This unit covers the following:

9 Communication Development

Performance Criteria (PC) w.r.t the Scope

Element Performance Criteria

Communication
Development

To be competent, the user/individual on the job must be able to:

PCL1. assist in preparing briefs and coordinate with ad agency for development of g
campaigns, packaging designs etc.

PC2. conduct evaluatiorof integrated marketing communication toolith media
agencyfor development of media campaigns

PC3. assist in creating a lasting impressiortted company with consumers, strategic
partners,Key Opinion Leaders (KOkgndors and suppliers

PC4. assistin coordinatingwith external digital marketing firms

PC5. assist in deveping communication of the brand details tioe sales team

PC6. collaborate and assishe creative team to ensurthat the strategic objectives ar¢
met

PC7. participate in the collaboration between brand and all internal departments to
ensurethat all teams are wiking towards shared objectives

PC8. build relationships with Key Opinion Leaders (KOL) by involving them in the
communication development process by seeking there feedback and inputs

Knowledge and Understanding (K)

A. Organisational The user/individual on the job needs to know and understand:
Context
(Knowledge of KAl.organi zation’s range of product
the Company KA2. key markets targeted by the organization
Organisation and | KA3. customertarget groups of the organization
its processes)

B. Technical

The user/individual on the job needs to know and understand:
Knowledge

KB1pharmaceutical products the marketand awareness of theverall healthcare
sector

KB2. brand management and brand building skills

KB3. conceptsof marketing in a B2B and B2C environment

KB4. best practice®f brand marketing

KB5. digital marketing

KB6. how to use Microsoft ¥cel,PowerPoint and survey software

18| Page
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LFS/NO416 Assist in development of internal and external communication

KB7. howto recognize, embrace and exploit emerging technologies /opportunitie
gain a competitive rarketing advantage

KB8. financial concepts including net present value, ROI, etc.

SIUIEES)
A. Core Skills/ Writing skills
Generic Skills

The user/ individual on the job needs to know and understand how to:

SAL. record and communicate details of wookitcomesusing written/typed report or
computer based record/electronic mail

SA2. preparein-depth, databacked, concise reports and briefs

SA3. prepare presentations

Reading skills
The user/individual on the job needskoow and understand how to:

SA4. read important documents, reportgraphs, chartand procedures accurately
SAb. readthe guidelines and interpret them correctly
Oral Communication (Listening and Speaking skills)

The user/individual on the job needskoow and understand how to:

SA6. communicatewith other teamsincluding medical sales representatives, bra
manages, market research team, line managets.

SA7. communicate effectively within the team

SA8. deliverpresentations

SA9. maintain confidentiality ofnformation

B. Professional Critical Thinking
Skills

The user/individual on the job needs to know and understand how to:

SB1. apply balanced judgement to different situations
SB2. provide sound, constructive opinion
Analytical Thinking

The user/individuabn the job needs to know and understand how to:

SB3. identify, define and pursue new ideas

SB4. suggest improvement8f any) in current ways of working
SB5. be detail oriented

Planning and Organizing

The user/individual on the job needs to know and understhaa to:

SB6. plan and prioritizevork effectively within demanding timelineto align with
internal and external needs
SB7. effectively interact with the various stakeholders to complete assigned tasks

19| Page
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LFS/N0416 Assist in development of internal and external communication

Customer Centricity

The user/individual on the jolmeeds to know and understand how to:

SB8. align work objectives and outcomes to address customer needs

Problem Solving

NA

Decision Making

NA

NOS Version Control

NOS Code LFS/NO4®

Credits(NSQF) TBD Version number 1.0

Sector Life Sciences Drafted on 15/12/14

Subsector Pharmaceut!cahnd =le Last reviewed on 01/08/16
Pharmaceutical

Occupation Sales andVarketing Next review date 01/08/19
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Qualifications Pack for Associate Brand Manager — Life Sciences

Annexure
Nomenclature for QP and NOS

Qualification Pack
9 characters

LFS/Q 0101

LFS I ‘ QP Number (2 numbers)

Q denoting QualificatioPack Occupation (2 numbers)

Occupational Standard
ly SEIFIYLXS 2F bh{ 6AGK WbQ

9 characters
LFS/ N 0101

LFS I ‘ OS Number (2 numbers)

N denoting National Occupational Standard Occupation (2 numbers)
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Qualifications Pack for Associate Brand Manager — Life Sciences

The following acronyms/codes halieen used in the nomenclature above:

SubSector Range of Occupation Numbers
Pharmaceutical and Biopharmaceutical 01-10

and Contract Research

Pharmaceutical 11-20
Biopharmaceutical 21-30
Contract Research 31-40
Sequence Description Example
Three letters Industry name LFS
Slash / /
Next letter WhetherQP orNOS Q/N
Next two numbers Occupation code 01
Next two numbers OS number 01

22| Page
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Qualifications Pack for Associate Brand Manager — Life Sciences
CRITERIA FOR ASSESSMENT OF TRAINEES
Associate Brand Manager

Job Role
Qualification Pack LFS/Q0405

Sector Skill CouncilLife Sciences Sector Skill Development Council

Guidelines for Assessment:

1. Criteria for assessment for each Qualification Pack will be created by the Sector Skill Cour
Each Performance Criteria (PC) will be assigned marks piagarto its importance in NOS. SSC
will also lay down proportion of marks for Theory and Skills Practical for each PC.

2. The assessment for the theory part will be based on knowledge bank of questions created
SSC.

3. Individual assessment agereigill createunique question papers for theory part for each
candidate at each examination/training center (as per assessment criteria below)

4. Individual assessment agencies will craeatigue evaluations for skill practical for every student
at each examination/training center based on this criteria

5. To pass the Qualification Pack , every trainee should score a minimum of 70% in every NC
6. In case of successfully passing only certain number of NOS's, the trainee is eligible to take
subsequentssessment on the balance NOS's to pass the Qualification Pack.

Marks Allocation
Assessment Assesment Criteria of Outcomes Total Theory Skills
Out .
Outcome Marks of Practical
(300)
LFS/N0O414 | PCl.assist in developmerand
(Assist in implementationof the brand goals and 4 5 5
building objectives in line with the brand
innovative strategy
marketing PC2.assist in developing concepts 6 3 3
strategies) and final communication content
PC3.support customer engagement 5 1 1
initiatives
PC4. assist ideveloping and
executing annual marketing plans for 5 2 3
the brand
PC5. ideate and help execute
promotional campaigns to deliver on 6 3 3
the business objectives for the brand
PC6. assist in enhancing brand 5 1 1
equity thus improving markethare
PC7. enhancethe existing brand
communication by suggesting style, 100 5 2 3
communication channeland content
PC8. ensure that the key branding 6 3 3
elements are delivered by each of the
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channels, such as, media, packaging,
etc.

PC9. assist in innovative product

and packaging development 4 2 2
PC10. assistin implementing

marketing strategies for customer

awareness and engagemedit point of 6 3 3

sale, trade channels and ambient
media campaigns as per business
needs, including through social media
PC11. liaison with art designers,
copywriters, media buyers and printer 2 1 1
for generation of new product names
PC12. assistin developing clear ang

. : . 5 2 3
compelling brand selling stories
PC13assist in effective creation of the
company’'s story i 4 5 5

case studies, research, testimonials,
marketing collateral, etc.
PC14. assistin development of
advertising briefs as required for 4 2 2
specific products/categories
PC15. assist the external and interni
agencies/vendors involved in the
execution of the brand
communications campaign
PC16. assistin development of the
brand goals and objectives in line with 4 2 2
the brand strategy
PC17. obtain the necessary inputs
from the sales team as well as 2 1 1
customers for branding purpose
PC18. provide needed inputs and
incentives to the sales force for 2 1 1
marketing strategy execution
PC19. assist in training theales

force on the brand 2 1 1
PC20 ensure that the right
messages about the products and 4 5 5

services are delivered in the right way
to the right media at the right time
PC21 participate in road, trade
shows and conferences (bottoctor- 3 2 1
conferences and industry conferenceg
PC22 implement the brand
planning process
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PC23 actively participate in
production of adverts, newspaper and

magazine advertisements, direct mail 5 2 3
packs, email campaignsxhibition
stands
PC24 coordinate the launch
program to external customers as wel 6 3 3

as employees
PC25 interact with multiple

stakeholders who are involved in the 6 3 3
product strategy at different stage
Total 100 49 51
LFS/N0415 | PCl.identify and analyse knowledge
. 10 4 6
(Support narket | gaps prevalent in the market
research) PC2.analyse sales figures, market
conditions and competitor 14 6 8
performances
PC3study the market trends 12 6 6
PC4.assist in identification of potentia
areas and product lines to invest in, 14 6 8
including sharing feedback on unmet
needs identified during interactions
PC5assist in conducting price analysi 12 6 6

PC6assist in monitoring product
distribution and consumer reactions 100 14 6 8
through focus groug
PC7.undertake field work for better
market understanding and assessing 14 6 8
effectiveness of marketing strategies
PC8liaison with internal market

research function or external market 10 4 6
researchagencies
Total 100 44 56

LFS/N0O416 | PC1l.assist in preparing briefs and
(Assistin coordinate with ad agency for

development of | development of ad campaigns, 18 8 10
internal and | packaging designs etc
external PC2.conduct evaluatiorof integrated
communicatior) | marketing communication tools with
. 18 8 10
media agency for development of
media campaigns
PC3.assist in creating a lasting
impression of the company with 16 8 8

consumers, strategic partnerkgy 100
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opinion leaders (KOLyendors and
suppliers

PC4.assist in coordinating with
external digital marketing firms
PC5.assist in developing
communication of the brand details to 10 6 4
the sales team
PC6.collaborate and assist the creatiy
team to ensurdhat the strategic 10 4 6
objectives are met

PC7.participate in the collaboration
between brand and all internal
departments to ensure that all teams
are working towards shared objective
PC8build relationships with Key
Opinion Leader@KOL) by involving
them in the communication 8 4 4
development process by seeking ther
feedback and inputs

Total 100 48 52

12 6 6
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